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üResearch Objective

É Brand tracking of online search behavior

É Compare behavior between leading search engines (Baidu 
vs. Google) before, during and after the exodus

üScope

É Nationwide

É Qualified Sample Size: 1,515

É Before Jan. 13th: 693 

É Jan. 13th ïMar. 23rd: 450 

ÉMar. 24th ïPresent: 369 

É Time Period: Start from June 29th ïOngoing
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70.42%

23.81%

3.46% 0.87% 0.29% 0.72%

0.43%

73.11%

21.11%

2.67% 0.89% 1.11% 0.89% 0.22%

75.61%

21.95%

1.08% 0.54% 0.81% 0.00% 0.00%

Baidu Google Sogou Yahoo Bing Not sure Other

Preferred Search Engine

Before Jan. 13th Jan. 13th - Mar. 23rd Mar. 24th - Present
Before Jan. 

13th

Jan. 13th -

Mar. 23rd

Mar. 24th -

Present

Baidu 488 329 279

Google 165 95 81

Sogou 24 12 4

Yahoo 6 4 2

Bing 2 5 3

Not sure 5 4 0

Other 3 1 0



Copyright © 2003-2010 China Polling All rights reserved.

32.48%

26.39%

67.52%

73.61%

Baidu User

Google User

Gender

Male Female

7.12%

28.56%

31.20%

16.88%

7.57%

8.67%

2.05%

18.77%

33.43%

19.35%

12.32%

14.08%

5.92%

26.24%

31.73%

17.47%

8.70%

9.95%

<20

20-24

25-29

30-34

35-39

40+

Age

Grand Total Google Baidu

39.96%

37.77%

12.68%

3.19%

2.83%

2.55%

1.00%

25.81%

27.86%

19.94%

10.26%

8.21%

4.40%

3.52%

36.60%

35.42%

14.41%

4.87%

4.11%

2.99%

1.60%

Less than 2,000 RMB

2,000-3,999 RMB

4,000-5,999 RMB

6,000-7,999 RMB

8,000-9,999 RMB

10,000-14,999 RMB

More than 15,000RMB

Monthly Income

Grand Total Google Baidu

41.97%

29.74%

17.24%

6.57%

3.83%

0.46%

0.18%

54.84%

24.05%

6.16%

12.61%

0.59%

1.76%

0.00%

45.02%

28.39%

14.61%

8.00%

3.06%

0.77%

0.14%

Bachelor Degree

College

High School / Vocational School

Master Degree

Below Junior High School

Doctor Degree

Above Doctor Degree

Education

Grand Total Google Baidu
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8.01%

10.09%

13.95%

26.71%

38.58%

Trust/Local brand

Rich information

Fast

Convinient

Become a habit

Reasons to use Baidu (Fill-in) 

Baidu User

7.20%

16.00%

16.80%

20.00%

28.80%

Techonology

Fast

Convinient

Become a habit

Rich information

Reasons to use Google (Fill-in) 

Google User
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79.70%

73.50%

54.70%

58.80%

47.90%

65.70%

54.20%

1.50%

88.30%

77.80%

61.70%

59.40%

57.90%

55.30%

48.50%

1.80%

Search for work or school work materials

Learn new things and knowledge

Search for product information I plan to buy

Search for hot news

Search for map

Download or search for music I like

Download or search for video I like

OtherDetail

When do you use search engine

Google User Baidu User
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65.24%

20.26% 14.14%
0.36%

69.21%

21.11%
9.38%

0.29%

Somehow 
satisfied

Very satisfied. Not very satisfied Not sure

Are you satisfied with the search 
results

Baidu User Google User

62.80%

39.60%

33.70%

33.40%

3.70%

1.10%

More advanced Chinese search Χ

Baidu Tieba/Zhidao make people Χ

Offer better product lines for Χ

More accurate results

More advanced English search Χ

Other

What are the advantages of Baidu compared to 
other search engine

58.80%

57.90%

47.30%

44.20%

32.70%

2.10%

Google Map is very convenient Χ

More accurate results

International brand with many Χ

More advanced English search Χ

More advanced Chinese search Χ

Other

What are the advantages of Google compared 
to other search engine

85.45%

87.23%

83.51%

90.30% 90.53% 90.12%

Before Jan. 13th Jan. 13th - Mar. 23rd Mar. 24th - Present

Are you satisfied the search results

Baidu Satisification Google Satisification
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74.82%

5.75%

7.12%

5.47%

3.01%

1.37%

0.55%

0.73%

0.18%

0.55%

0.46%

0.00%

62.76%

18.48%

7.92%

5.87%

0.00%

0.59%

2.05%

0.59%

1.17%

0.00%

0.00%

0.59%

QQ

MSN

Fetion

Taobao Wangwang

Baidu Hi

Xiaonei IM

Skype

I never use IM

Yahoo Messenger

Chat room

Other

Gtalk

Frequently Used IM

Google Baidu

47.72%

14.69%

9.40%

7.12%

1.09%

7.39%

4.93%

2.55%

1.92%

0.73%

0.91%

0.82%

0.73%

7.04%

27.86%

10.26%

9.68%

28.45%

2.64%

3.23%

2.93%

4.11%

1.76%

0.88%

0.59%

0.59%

Baidu

Blank

Other

Sina

Google

QQ

163

Sohu

MSN

Yahoo

Kaixin (Kaixin001.com)

Xiaonei

Kaixin (Kaixin.com)

Homepage

Google Baidu
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63.80%

63.60%

50.00%

44.00%

39.60%

39.20%

37.90%

34.10%

31.20%

22.60%

22.00%

20.60%

12.80%

9.00%

6.40%

0.20%

Baidu MP3

Baidu Zhidao

Web search

Baidu Tieba

Images search

Baidu Wiki

Baidu Video

Baidu News

Baidu Map

Baidu Space

Baidu Dictionary

Baidu Toolbar

Baidu Hi

Baidu Youa

Baidu Keywords

Other

What tools or applications do you find most useful and 
practical to use? (Baidu User)
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66.60%

56.90%

55.10%

40.80%

34.30%

29.00%

26.40%

24.30%

24.00%

18.80%

16.40%

14.10%

12.60%

11.10%

8.50%

5.00%

4.70%

4.10%

Google Map

Web search

Google Translation

Images search

Gmail

Google News

Google Chrome

Google Music

Google Pinyin

Google Shenghuo

Picasa

Google Calendar

Google Finance

Google Video

Google Docs

Google Adsense

Google Adwords

OtherDetail

What tools or applications do you find most useful and 
practical to use? (Google User)
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ü Comments from Baidu users for the question ñ What do you think of 
Google leaving Chinaò

É ñMaybe Google doesnôt know the China market well enough . I think if 
Google only provide services to Chinese overseas, they might do better.ò (
Ѽ ῗҤҪјᶿ҃ ѧᶂᵌ ἅỳιḅ‛ ╤ᶹ￼ѧᶂҚώӗ ҎΆӝ￼ ιѼ Һ῭
Ḅ Ҏᵌ ) Mr. Wang Weijun, IT, 35, Liaoning

É ñMarket competition is a free one, Google will decide for themselves.ò (Ṵᶋ
҅ῗ ι￼יּ ₵ᴞּפ ṯ ҃ ) Mr. Wang Dapeng, Manufacturing, 44, 

Heilongjiang

É ñMany Google users will need to adapt (to the lost) for some time. Baidu, 
Sogou will have one less competitor.ò (֫Ӕּז ₵￼ Ἃזּ Ẕ ⅎ
Ὴ ᶈᾆ ᶒ ︣ẙ ᾆꜟ ҺṈ҃ ѦḾἐ ) Ms. Yang Zifang, Student, 

23, Hunan

É ñI donôt care, because I donôt use it.ò (ῂἍ ιᵼѭἅјּז) Mr. Chen Ju, 

Telecommunications Services, 29, Shandong
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ü Comments from Google users for the question ñ What do you think of Google 
leaving Chinaò

É ñI just canôt let go, strongly protest(ј ệᵭιẶ♥ἰ ) Ms. Zheng Ying, FMCG, 25, 
Huibei

É ñSome people's online habits will certainly be affected. Although (they) only have about 
30% market share in China, many people know that Google has more accurate search 
results compared with Baidu, because there are no commercial factors to affect the 
result. And some searches are only available on Google.  If Google leaves it will affect 
the way that behavior of Chinese Internet usageò (ḧҺẽᵠ ֫Қ￼і ѽự￼ ᵼѭ
₵ ⱡᶈѧᶂᴉῶ￼Ṵᶋἑ︣֫ѳѕײṫᴸιӇῗỄᶺҚ ι ₵ᾆ ֧‎￼ ‛֘ḧҺ⅝
︣ẙ￼֝ ệᶺι ћ֧‎￼Ѽ⅝︣ẙ῭ז￼ ⱡקιјҺῶᶿᶺ҃ᵬўԋ ᶈ ιẊћῶ
￼Ѡ ι ḧῗᴱῶ ₵ἑ ἧệֹ￼ Ở ѳιḅ‛ ₵ ֧ѧᶂιṄҺẽᵠѧᶂҚ￼і ѽự
ᴣԎҤ Ҏ҆ừ￼֧א ) Mr. Chen Jinping, Business/Trading, 26, Xiamen

É ñFrom the perspective of a Google user, itôs a pity that Google is leaving China. There is 
a quote ñWhat we know we know, what we donôt know Google knowsò, The best way to 
enhance customer stickiness is to develop their habits by using Google. Google has 
done this well, I think right now Googleôs plans to leave China may only be an emotional 
expression, in fact I believe that Google will not withdraw from the China market. It is 
not only because of the needs of its customers, in fact, Googleôs strategic need to stay 
in the China market.ò (ḅ‛ӮѭӔּז ‎ ᾣẨѧᶂṴᶋỄᴵ ѧᶂּזἋ ṭᶽιᶂѭѧᶂ
Қᶺ ԎḫאᶈṰ ῗ ѳѭ ѳιј ₵ѳ Ặז ḭ ớ￼ῳḄΆ│ṏῗᶡ ԎӔּזѽựι
₵ ♇Ṱ Ӯệј ι Ὴӧ ֧ѧᶂṴᶋἆ ᴱῗ ₵￼ ừ ιḫ іἅ ӡ ₵ẊјҺ
֧ѧᶂṴᶋ јҝῗ ḭ ιԎḫѼῗ ₵ԇᴻ￼ἇּצ ӠӊѧᶂṴᶋ) Ms. Zhang Xiaoyi, 

Consulting, 27, Guangdong
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ü Comments from Baidu users for the question ñ What do you think of 
Google leaving Chinaò

É ñThere are so many search engines in China, I donôt think Google leaving is 
a great loss for Chinese Internet users, but to Google, it is undoubtedly a 
great loss.ò (ѧᶂ ׁῶ ѱᶺᾆ Ậᾜι ֧ѧᶂṴᶋḾѧᶂ ↓‎ ἅ ệјῗ
ѦỄᶽ￼Ὣ᷂ιӇḾ ₵‎ ῂּתῗѦṭᶽ￼Ὣ᷂) Mr. Gao Xing, Consulting, 

26, Shanghai

É ñCanôt adapt to the market, only result is to be out!Hope that Google can 
learn more about the China market and return to this stage once again, 
Where there is competition, there is progress!ò (ј ẔṴᶋιᴱῶ ╦
╬∞￼ᵘ ήṸῺ ₵ ᶼ Ὰᾯתἅᶂ￼ᾆ ￼ỔιԜ₭ᵻֹѧᶂת ᴶιῶ ҅ι
ἑῶ ℓή) Mr. Wang Lei, IT, 29, Jiangsu

É ñGoogle is great, though it doesnôt understand the conditions in China. 
When they made the decision (to leave), they are not actually quitting, itôs 
a strategy.ò (₵ỄҸ ι ⱡ≡ῶ⃰ ת￼ ѧᶂ￼ᶂừιӮ֧ ֧￼֘ḧιӇḜ
јῗ ￼ ֧ιᴱῗҨ ѭ ￼ צּ ) Mr. Xu Jiangtao, Student, 21, 

Shandong
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ü Comments from Google users for the question ñ What do you think 
of Google leaving Chinaò

É ñBaidu will now have the world, what a pity for Google to leave China, but I 
wish that Google can return to China, give Chinese Internet users more 
surprises.ò( ︣ẙ꜠ҕᶾї҃ι ₵ ֧ῶ♇ᴵ ι ῗṸῺ ₵ ᵻѧᶂ
ι ѧᶂ ↓Ṿ‎῭ᶺỬᵴ) Ms. Le Yinmei, IT, 25, Shenzhen

É ñIn my own opinion, I donôt want Google to leave China. I like Google 
Video(Youtube), but canôt use it now. Baidu video just doesnôt work so 
well!ò (ҡѦҚ‎ ιјṸῺḜ ֧ѧᶂṴᶋιאᶈ ₵ Ṱ ј ҃ι ₵
ѧῶѦ⁞Ὧ ẙ‎ ו￼ ι Ḅּז￼ι︣ẙѧ≡ Ѧו ιּז￼Ễј ) 
Ms. He Hong, Student, 23, Jiangsu

É ñFrom a political point of view, the government's decision is justifiable. 
Google needs to adjust, a business canôt be opposed to the 
government. And Google has also been publicly condemned in other 
countries, Google should pay attention to these issuesò (₵ ֧ι ҡᾤ⌂
￼ ẙ‎ ιᶂḲ￼֘ ῗῂᴵ ￼ψ ₵Ẕ ᾯїιᵬḲј ᵙᾤẗḾ ιḾ
￼ ‛ọⱡῗᵬḲ᷂ ћ ₵Ѽᴩֹ ԎҤᶂḲ￼ԇẦ ι ₵Ẕ Ậ ) 
Ms. Ouyang Lin, Business/Trading, 28, Beijing
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