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Research Results!

U Research Objective
E Brand tracking of online search behavior

E Compare behavior between leading search engines (Baidu
vs. Google) before, during and after the exodus

U Scope
E Nationwide
E Qualified Sample Size: 1,515
E Before Jan. 13th: 693
E Jan. 13th i Mar. 23rd: 450
E Mar. 24th i Present: 369
E Time Period: Start from June 29t i Ongoing
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Brand Preference

Preferred Search Engin

m Before Jan. 13th mJan. 13th- Mar. 23rd  m Mar. 24th- Present

73.11% Before Jan. Jan. 13th -  Mar. 24th -
75.61% 13th Mar. 23rd Present
70.42% Baidu 488 329 279

Google 165 95 81
Sogou 24 12 4
Yahoo 6 4 2
Bing 2 5 3
Not sure 5 4 0
23.81% Other 3 1 0

21.11%
21.95%

0.87%

0.89%
0.54%

0.72%
0.89% 0.22%
0.00%0.43%0.00%

0.29%

1.11%
0.81%

3.46%
2.67%
1.08%

Baidu

Google Sogou Yahoo Bing Not sure Other
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User Profiles
Gender Age

® Male mFemale u Grand Total m Google m Baidu

40+ 14.08%
3.61% %
Google User 35-39 12.32%
26.39% ’
17.47%
30-34 {46506
2529 PrED
| 67.52% 26.20%
Baidu User 20-24 - 8.56%
. 0
32.48% 5 9206
<20 . 0
7.12%
Education Monthly Income

u Grand Total m Google m Baidu u Grand Total m Google m Baidu
Above Doctor Degree More than 15,000RME
Doctor Degree 10,00614,999 RMB
Below Junior High Schoc 8,0009,999 RMB
Master Degree 50 /%/‘.’61% 6,0007,999 RMB
High School / Vocational Scho o5 -61% 4,0005,999 RMB

17.24% ' '
9% 35.42%
College .%%fq] e 2,0003,999 RMB e
Bachelor Degree i 0%84% Less than 2,000 RMI 3q‘=§°9%°iii=i°\lw="w"“
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Usage Behavior

Reasons to us8aidu (FiHin) Reasons to us&oogle (Filin)

m Baidu User m Google User

Become a habit 38.58% Rich information 28.80%

Convinient 26.71% Become a habit

Fast 13.95% Convinient 16.80%

Rich information 10.09% Fast 16.00%

Trust/Local brand 8.01% Techonology
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Usage Breakdown

When do you use search engin

B Google User m Baidu User

OtherDetail

Download or search for video | lik

Download or search for music | lik

Search for map

Search for hot news

Search for product information | plan to bu

Learn new things and knowledg

Search for work or school work materia

1.80%
1.50%

48.50%
54.20%

55.30%
65.70%

57.90%
47.90%

59.40%
58.80%

61.70%
54.70%

77.80%
73.50%

88.30%
79.70%

The source for Shinese Consumer Insighis
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Search Satisfaction

. . What are the advantages of Baidu compared to
Areyou satisfied withthe search other search engine

results

Other
m Baidu User m Google User

65 24(909-21% More advanced English seai

More accurate results 33.40%

1.11%
20.260/% 14.14% 3504 Offer better product lines foX
$:38% 0.3690.29% P

33.70%

Baidu Tieba/Zhidao make peop 39.60%

Somehow Very satisfied. Not very satisfied  Not sure
satisfied More advanced Chinese seai

What are the advantages of Google comparec
Are you satisfiedhe search results to other search engine

—Baidu Satisification —Google Satisificatior Other

P OO0/ 90.12% More advanced Chinese seai 32.70%
JU.ovuv70 YURYY . (1]
2304 More advanced English seai 44.20%
% International brand with many 47.30%
83.51%
More accurate results 57.90%
Before Jan. 13th  Jan. 13th- Mar. 23rd  Mar. 24th- Present Google Map is very conveniet 58.80%
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IM and Homepage

Frequently Used IM

m Google m Baidu

Gtak | 955578

Chat room | %%%“g}o
Yahoo Messenge| 0111870%]
| never use IM 8?%‘(’,//2

2.05%
0.55%

0.59%
1.37%

0.00%
3.01%

5.87%
5.47%

7.92%

Skype

Xiaonei IM

Baidu Hi

Taobao Wangwanc
Fetion

MSN 18.48%

QQ

62.76%
4.82%

Homepage

E Google m Baidu

Kaixin (Kaixin.com

~Nun
R[]

Xiaonei

P® N
>

oo OO oo

oo of

& o ==}
X R

Kaixin (Kaixin001.com

Yahoo
MSN
Sohu

163

QQ

Sina
Other

Baidu 47.72%

The source for Shinese Consumer Insighis
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Baidu Applications

What tools or applications do you find most useful and
practical to use? (Baidu User)

Other | 0.20%
Baidu Keywords 6.40%
Baidu Youa 9.00%
Baidu Hi 12.80%
Baidu Toolbar 20.60%
Baidu Dictionary 22.00%
Baidu Space 22.60%
Baidu Map 31.20%
Baidu News 34.10%
Baidu Video 37.90%
Baidu Wiki 39.20%
Images searct 39.60%
Baidu Tieba 44.00%
Web search 50.00%
Baidu Zhidao 63.60%
Baidu MP3 63.80%
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Google Applications

What tools or applications do you find most useful and
practical to use? (Google User)

OtherDetail 4.10%
Google Adwords 4.70%
Google Adsense 5.00%
Google Docs 8.50%
Google Video 11.10%
Google Finance 12.60%
Google Calenda 14.10%
Picasa 16.40%
Google Shenghuc 18.80%
Google Pinyin 24.00%
Google Music 24.30%
Google Chrome 26.40%
Google News 29.00%
Gmail 34.30%
Images searck 40.80%
Google Translatior 55.10%
Web search 56.90%
Google Map 66.60%

Q The source for Shinese Consumer Insighis
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After Exodus Announcementa

U Comments from users for the question A Wha
Google |l eaving Chinabo

E iMaybe Google doesn6t know the China market
Google only provide services to Chinese over
O THG] 9 Afs3 Gyt b' ' N=vdaf Ko PAxE | O h"”

B R3 ) Mr. Wang Weijun, IT, 35, Liaoning

E fMarket competition is a free one, Google will decide for themselves.o U(

1" Ts + @ C=9s t ~ V) Mr. Wang Dapeng, Manufacturing, 44,

Heilongjiang

E fMany Google users will need to adapt (to the lost) for some time. Baidu,
Sogou will have one | esA/ c@ipBatitorZod(
H nau e "y ai MhN" AME ) Ms. Yang Zifang, Student,
23, Hunan

E Al dondét care, becauw@eA I +dwdi &t) MuGhen Ju,t
Telecommunications Services, 29, Shandong
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After Exodus Announcemienit

U Comments from Googleusers for the question A What do
|l eaving Chinabo

E Al just c astonglylpetestgo & d1 Avi ) Ms. Zheng Ying, FMCG, 25,
Huibei

E fASome people's online habits will certainly be affected. Although (they) only have about
30% market share in China, many people know that Google has more accurate search
results compared with Baidu, because there are no commercial factors to affect the
result. And some searches are only available on Gogpgle. If Google leaves it will affect

the way that behavior of Chinese Internet usageo v(h hé ¢ Kosi 1 Ow ol + mw
C tpaf1 OBYL ™ GS"tLlUlE"K | Cad, [ @l hh%
Ty Jd érntah, FOBJCJ%,y'\'TOBb#7IJh(I)e’\"'byl-bvlp | Xh ®
WO 1. hTE® ¢Céine @ Oa e1 b ¢ Af L Nheéeal Kol 1Ow
3 OH R’ @& N ) Mr. Chen Jinping, Business/Trading, 26, Xiamen
E AFromtheper spective of a Google user, itbés a pity that
a qguote AWhat we know we know, what we donot know C
enhance customer stickiness is to develop their habits by using Google. Google has
done this well, I think right now Googlebds plans to
expression, in fact | believe that Google will not withdraw from the China market. It is
not only because of the _ needg of its customers, in
in the China market. ob ° (YI%/ET(XF OAAf Uf E! ATTA tz21f mAaf
KA ThXpTJi "ew et~ ¢o 1A 1 10®BA|G6T: TA Oul
C eTJdYej] 1 HO6 , AafUfLa ET Coi Y wi/ th ia 3 CXjh
AfLJL j|+<|' i 1 ThAQ C¢C3 " eaX 3H AT Uf ) Ms. Zhang Xiaoyi,
Consultin ng, 27, Guangdong
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After Transfer of .CN S

U Comments from users for the question A Wha
Google |l eaving Chinabo
E iThere are so many search engines in China,
a great loss for Chinese Internet users, but to Google, it is undoubtedly a
greatloss. OA (" & WA AMAHL . AfTULMAT AL & @éji
AEz @Q 1 HM ¢r nfni At 2 @Q ) Mr. Gao Xing, Consulting,
26, Shanghai

E iCandt adapt to the mar ket , Hopethat Google cant i s t
learn more about the China market and return to this stage once again,
Where there is competition, there is progress!o j @ ZUL1 E® T a
Jl'fooOBJU AUQ ¢CTz AQNGf @AM NOL WKt = Af @ J 1 &1 |
€ ® ¢ ) Mr.WangLei, IT, 29, Jiangsu

E iGoogle is great, though it doesndét understa
When they made the decision (to |l eave), the\)
astrategyd CEWY1 =0 @n af®f vy, . @ hi HE
jr 7o ET @ m 9 MMYX ) Mr XulJiangtao, Student, 21,

Shandong
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After Transfer of JE I

U Comments from Googleusers for the question A Wh
of Google |l eaving Chinabo

E fBaidu will now have the world, what a pity for Google to leave China, but |
wish that Google can return to China, give Chinese Internet users more

surpri(séegop3i” 1 C _ ®@e! 1 T0Q €T+ aAf

L Aaf 4LV ™ A~ Us ) Ms. Le Yinmei, IT, 25, Shenzhen
E Aln my own apinmitomwanlt Google to | eave China
Video(Youtube), but candét wuse it now. Baidu
well'lo x(AK?T 1 j 0QE |, AafUL1 xp € T4jt7"7" 1 €

AOALQ Vi M GH T BT @ Tya=s ALT LT BE| )

Ms. He Hong, Student, 23, Jiangsu

E fFrom a political point of view, the government's decision is justifiable.
Google needs to adjust, a business canodot be
government. And Google has also been publicly condemned in other
countries, Google should pay attention to these issuesd6 ( ¢ ., I X Q@0
o oyr o f K@ VT ol iy CZ Qi 1 bKj T = @t MA 1 MA
il ot T b K. ah ¢COp- THf Kz A L ¢z A )
Ms. Ouyang Lin, Business/Trading, 28, Beijing
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Thank You!
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